Cognitive



Cogpnitive

Il Fun

nel tradizi
: izionale ¢
ar ale
E Cap0|inea?e

ting che
TS
Ub “c“‘ per 3 10 Mar 2025 | Jack Ben
o il report Futurescap® | quale prova a prevede” Is the de: il
da qui & 207 { confini dei candll ch sgretoian® sempre & oitt James ca‘h of the marketi
anc pits e'mpor!ame or attird rattenzione delle persone handler eting funnel nigh? With
L} pnche 8 pogt & Ut mercald ancoid s ::::‘ﬂ**‘-""wwww wer IAE
AI St a alio state nascente afureia oubbl  me e Pt divt
Cam b' crasulle yatorme & '\nle\\\genm ar- Riv— ik
d Sy Ia ndo 'I whciale o CratGPT perplexily o
ecls Ion I prOCe Anthropit: Garmin apSeek PY ©
a Ie Sso trabbs ragg\ur-.ge'.e an\\\E.mEnla\ £ag0m d
34 itiardi & grering- Addintud fae v;w:: H
e cOS% i upperd o Pi yelod
mente azzardar® estd pn:u'\';m Lk net 52 POF\‘\‘UN\TAqmz‘a
report Fu\umscap @ tracth un e o] complatd first che yedra 1§
conme garanno t i, arketing © Ji &l aggaa-mm\d proadcasteh reh QU
sansuma\ox o) 202 Lo sudio 8V atn S intervists U peria ploa prinei@
jirative adl macds delle princiPs agenzie r.unb\\m‘ane. e ra em\l‘.entc- ape
adia & deliat AR, =Y odel s\a\ss{\r,\ & analist afh gunge W pu\m\\cc
ginalt e'«ab:ﬂalad peconom a i cferiment® dil @, Danie AR, 0 un contes!
cerche i terze arth come pr_amx\u‘s re of € 7 [ eamadser vinh =
al s 1P oltre i forecas olere Geld LI e
dunaue (st Last w:'; :-.4_ e
mammdd'“:“‘;“ advartising trade bod)
market, a fast-growing :):9 ::umm.d
0 and retail /

Non N—§
form orrispond
at enz
o-canale e step del :: "
nnel

Ladi
|
o stanza tra Awarenes
Versi i
i mertsjlon e se
ediat . .
ezza sara un fattore chi
lave

The
Medi
edialLeader
P, Tus
aPyp,
ar ot D W,
etk

;«
by ety ly

nEWS
0PNIOS
M
PODC

et FATONES

WATCH

vIoe/

sl dissolve

portare 1S
QUANTU NG potential for gami
cor plessv ¢ talso .
\a‘d\ 5 o “"Mo?nd. based on int
@ known it may wvuw"” sy
oll not survive a digital ::.:\:f /
o °

oiiard di st become
024 8 g8 inform; and
tion about products Al
and services chy
5

quelio 88 in
s
3 wided dig argu o-0d
ed that n to the repor
mercata ¥ ot only is the vmw,,' Jomes Chand
unnel
530U Chandl el-less, but
ot
soadcas ad joined host
N vertisers shouls Jock Bonjamin
cont yide by shoppable .;d adjust their med to olaboratg
iiardi € vertising in AV Siboaiticy
ATy mediscy is 8
¢ ani<  the sophist golng to be the bi
un ralie buying ication around di ggest thing.
something and bec igital, you can g
oming a cus! f
tome

nen

gulle p\a\:a\afm :3
ohe gt
SAlupPe
esse £55€7

ita & Apple or Google Pod
ca

f
g gent
NSULTA TR

appunt®
gl sima i oiliardt i sterting



Cogpnitive

Il concetto di Funnel e qui per restare,
sara lo schema operativo a cambiare

Il concetto di Funnel

J Il Funnel non e altro che la rappresentazione

strutturata del thinking process del
consumatore

La sua applicazione

L"associazione degli step del funnel con
formati e canali non e piu attuale, in
guanto questi si stanno moltiplicando e
assumendo ruoli diversi
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Un approccio Full Funnel
contemporaneo deve partire
dalla conoscenza dellutente

Raggiunto 3 volte da

Le informazioni chiave:

Chie?
Cosa vorrebbe acquistare?
Sta effettuando ricerche su auto nuov

Come acquista di solito?

E’ pronto ad acquistare? Ha un neo
a un cane

Step del funnel attuale: Awareness
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| cookie non sono sufficienti per
per rispondere a queste domande
domande

19% 41%

Quota di mercato dei Impression mobile Utenti italiani che rifiutano Utenti che cancellano
browser cookieless (Safari, programmatic erogate sistematicamente i cookies settimanalmente i cookie.
Mozzilla) su lphone**

**F onte: Global Report Mobile Pixelate, datiEMEA 2024
**Fonte: Eurostat, 2023
***Fonte:Statista, 2023, Panel di utenti UK
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La fotografia dell utente attraverso il Cognitive ID

Cognitive ID

SOCIO-DEMO

Associazione ID

2835Yo
Woman
Lives in Milan

Month1l

Month2

Month3

Month4

Month5

Month6

PERSONALITY

Opennesto changes
Liberty
Susceptible to stress

INTERESTS

Family
Music
Fitness
Travel
Winter Sports > Ski

IN-MARKET

Kitchen Fumitures
Skiapparel
High End Smartphone

BUYING HABITS

Finalize on mobile
Finalize after20:00
Reflexive buyer
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Cognitive ID: la tecnologia post- @
cookie che offre la piu completa Tracking
User Knowledge e

Cookie Based Cognitive ID

@ Approach 3,;,

25% 92%
User User
Knowledge Knowledge

(4x vs. cookie)
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La profonda conoscenza degli utenti
non basta: dev'essere abbinata alla
massima flessibilita di erogazione

FULL REACH OMNICHANNEL SCALABILITA’ GLOBALE
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Il passaggio dal Full Funnel tradizionale
alfapproccio Fuse Funnel

FULL FUNNEL FUSE FUNNEL

= VS
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Il passaggio dal Full Funnel tradizionale
alfapproccio Fuse Funnel

— )
E 2 o

Analisi del time stamp di Valutazione di esposizione e Definizione della posizione Selezione di formati, device Monitoring e confronto

ogni azione per definire esposizione e interazione del posizione allinterno del device e contesti, in basealla costante con ulteriori segnali
momenti della giornata e del singolo utenteconla del funnel e della strategia di allauser journey eallo segnali per ottimizzare i KPI
della settimana piu adatti campagna strategia di bidding specifico step del funnel in KPI di campagna

alf'engagement in cuisitrova
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L’approccio Fuse Funnel applicato a un brand FinTech

JANUARY - MARCH APRIL-JUNE JULY - SEPTEMBER OCTOBER - DECEMBER
Cogpnitive Cognitive Cognitive
Upper Funnel

Contextual

FINANCE m STREAMING

Advanced Targeting

CURIOUS BIG CITIES INHABITANT

m FREQUENT TRAVELLER
FREQUENT SWITCHER (DATA PROVIDERS)

In-Market

- NEW PHONE ' DATA CONTRACT |
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L’approccio Fuse Funnel applicato a un brand FinTech

JANUARY - MARCH APRIL-JUNE JULY - SEPTEMBER OCTOBER - DECEMBER
Cogpnitive Cognitive Cognitive
Upper Funnel Mid Funnel
Contextual Best time for dicks

FINANCE m STREAMING 10.00-12.00 j 18.00-20.00

SPORTS | TRAVEL m Best formats for clicks
Advanced Targeting NATIVE 300x250

CURIOUS BIG CITIES INHABITANT
FREQUENT TRAVELLER . :
oussowner ] FrequENT TRAVEUER .
FREQUENT SWITCHER (DATA PROVIDERS) i
Mobile Laptop

In-Market o o

970x250

NEW PHONE * DATA CONTRACT
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L’approccio Fuse Funnel applicato a un brand FinTech

JANUARY - MARCH APRIL-JUNE JULY - SEPTEMBER OCTOBER - DECEMBER
Cogpnitive Cognitive Cognitive
Upper Funnel Mid Funnel Lower Funnel
Contextual Best time for dicks Best time for conversion

FINANCE m STREAMING 10.00-12.00 j 18.00-20.00 12.30-14.00 | 18.00-20.00

SPORTS | TRAVEL m Best formats for clicks Best formats for conversion
Advanced Targeting NATIVE 300x250 300x250 NATIVE

CURIOUS BIG CITIES INHABITANT
m FREQUENT TRAVELLER : ) ] .
Best device for clicks Best device for conversion
FREQUENT SWITCHER (DATA PROVIDERS) E :
Mobile Laptop Mobile Laptop

In-Market

NEW PHONE ' DATA CONTRACT

970x250
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L’approccio Fuse Funnel applicato a un brand FinTech

-10% cpra

JANUARY - MARCH APRIL-JUNE JULY - SEPTEMBER OCTOBER - DECEMBER
Cogpnitive Cognitive Cognitive
Upper Funnel Mid Funnel Lower Funnel
Contextual Best time for dicks Best time for conversion

FINANCE m STREAMING 10.00-12.00 j 18.00-20.00 12.30-14.00 | 18.00-20.00

SPORTS | TRAVEL m Best formats for clicks Best formats for conversion
Advanced Targeting NATIVE 300x250 300x250 NATIVE

CURIOUS BIG CITIES INHABITANT

970x250

Best device for clicks Best device for conversion

| |
Mobile Laptop Mobile Laptop

In-Market

NEW PHONE ' DATA CONTRACT
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L’approccio Fuse Funnel applicato a un brand FinTech

-10% cpra

JANUARY - MARCH APRIL-JUNE JULY - SEPTEMBER OCTOBER - DECEMBER
Cogpnitive Cognitive Cognitive
Upper Funnel

Contextual

FINANCE m STREAMING

Advanced Targeting

CURIOUS BIG CITIES INHABITANT

W FREQUENT TRAVELLER
FREQUENT SWITCHER (DATA PROVIDERS)

rormanac | rvsenes ove
\ \/\}

NEW PHONE ' DATA CONTRACT E SIM
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L’approccio Fuse Funnel applicato a un brand FinTech

-10% cpra

JANUARY - MARCH APRIL-JUNE JULY - SEPTEMBER OCTOBER - DECEMBER
Cogpnitive Cognitive Cognitive
Upper Funnel Mid Funnel
Contextual Best time for dicks

FINANCE m STREAMING 10.00-12.00 § 18.00—20.00§ 7.00-8.30

SPORTS | TRAVEL m Best formats for clicks
Advanced Targeting NATIVE 300x250

CURIOUS BIG CITIES INHABITANT
FREQUENT TRAVELLER . 2
W _ Best device for clicks
FREQUENT SWITCHER (DATA PROVIDERS) .
Mobile Laptop

TR 1 egy 323

[ ] dIIKE

970x250

NEW PHONE ' DATA CONTRACT E SIM
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L’approccio Fuse Funnel applicato a un brand FinTech

-10% cpra

JANUARY - MARCH APRIL-JUNE JULY - SEPTEMBER OCTOBER - DECEMBER
Cogpnitive Cognitive Cognitive
Upper Funnel Mid Funnel Lower Funnel
Contextual Best time for dicks Best time for conversion

FINANCE m STREAMING 10.00-12.00 § 18.00—20.00§ 7.00-8.30 12.30-14.00 | 18.00-20.00

SPORTS | TRAVEL m Best formats for clicks Best formats for conversion
Advanced Targeting NATIVE 300x250 300x250 NATIVE
CURIOUS BIG CITIES INHABITANT
m FREQUENT TRAVELLER : ) ] .
Best device for clicks Best device for conversion
FREQUENT SWITCHER (DATA PROVIDERS) E h
Mobile Laptop Mobile Laptop

P R 68% 32% 29% 71%

| dIRC

970x250

NEW PHONE ' DATA CONTRACT E SIM
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L’approccio Fuse Funnel applicato a un brand FinTech

-10% cpra -21% cra

JANUARY - MARCH APRIL-JUNE JULY - SEPTEMBER OCTOBER - DECEMBER
Cogpnitive Cognitive Cognitive
Upper Funnel Mid Funnel Lower Funnel
Contextual Best time for dicks Best time for conversion

FINANCE m STREAMING 10.00-12.00 § 18.00—20.00§ 7.00-8.30 12.30-14.00 | 18.00-20.00

SPORTS | TRAVEL m Best formats for clicks Best formats for conversion
Advanced Targeting NATIVE 300x250 300x250 NATIVE
CURIOUS BIG CITIES INHABITANT
m FREQUENT TRAVELLER : ) ] .
Best device for clicks Best device for conversion
FREQUENT SWITCHER (DATA PROVIDERS) E h
Mobile Laptop Mobile Laptop

P R 68% 32% 29% 71%

| dIRC

970x250

NEW PHONE ' DATA CONTRACT E SIM
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L’approccio Fuse Funnel applicato a un brand FinTech

-10% cpra -21% cra

JANUARY - MARCH APRIL-JUNE JULY - SEPTEMBER OCTOBER - DECEMBER
Cogpnitive Cognitive Cognitive
Upper Funnel Mid Funnel
Contextual Best time for dicks

FINANCE m STREAMING 10.00-12.00 § 18.00—20.00§ 7.00-8.30

SPORTS | TRAVEL m Best formats for clicks
Advanced Targeting NATIVE 300x250

CURIOUS BIG CITIES INHABITANT
FREQUENT TRAVELLER . 2
W _ Best device for clicks
FREQUENT SWITCHER (DATA PROVIDERS) .
Mobile Laptop

TR 1 egy 323

[ ] dIIKE

970x250

NEW PHONE ' DATA CONTRACT E SIM
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L’approccio Fuse Funnel applicato a un brand FinTech

-10% cpra -21% cra

JANUARY - MARCH APRIL-JUNE JULY - SEPTEMBER OCTOBER - DECEMBER
Cogpnitive Cognitive Cognitive
Upper Funnel Mid Funnel Lower Funnel
Contextual Best time for dicks Best time for conversion

FINANCE m STREAMING 10.00-12.00 § 18.00—20.00§ 7.00-8.30 12.30-14.00 | 18.00-20.00

SPORTS | TRAVEL m Best formats for clicks Best week day for conversion
Advanced Targeting NATIVE 300x250 MONDAY WEDNESDAY

CURIOUS BIG CITIES INHABITANT 970x250 Best formats for conversion
m FREQUENT TRAVELLER ] . 300x250 NATIVE
Best device for clicks

TV SERIES LOVER "
o | st 68% 30 e
-Marke (o) (0] i —

NEW PHONE ' DATA CONTRACT E SIM
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L’approccio Fuse Funnel applicato a un brand FinTech

-10% cpra -21% cra -28% cpra

JANUARY - MARCH APRIL-JUNE JULY - SEPTEMBER OCTOBER - DECEMBER
Cogpnitive Cognitive Cognitive
Upper Funnel Mid Funnel Lower Funnel
Contextual Best time for dicks Best time for conversion

FINANCE m STREAMING 10.00-12.00 § 18.00—20.00§ 7.00-8.30 12.30-14.00 | 18.00-20.00

SPORTS | TRAVEL m Best formats for clicks Best week day for conversion
Advanced Targeting NATIVE 300x250 MONDAY WEDNESDAY

CURIOUS BIG CITIES INHABITANT 970x250 Best formats for conversion
m FREQUENT TRAVELLER ] . 300x250 NATIVE
Best device for clicks

Mobile Laptop Best device for conversion
TV SERIES LOVER "
Creorac | wsemesiover 68% 329 p—
+Marke 0 0 - —

NEW PHONE ' DATA CONTRACT E SIM
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"There's this future out there where you will only get served ads
that are of interest to you, so you would actually have no need to
avoid them. You might actually welcome advertising - but we are
not there yet. Grouping people by age, demographic and even life
stage is just not relevant anymore. | genuinely think that
stereotypes are dead.”

Sue Unerman, Chief Strategy Officer, Brainlabs



Thank you

Cogpnitive
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