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Contextual Advertising



Parents

34%
Declared that they have kids

Woman 18-24

18%
Declared being a woman 18-24

Source: Adlook online study, 09/2024; 1 323 surveys filled & collected. Control question to remove users answering randomly

Woman 18-24

35%
Woman with more than 55yo

Mom

55%
Were man with no children



First: find users with purchase intent 

Are you planning to buy a car in 
the next 12 months?

Possible answers: Yes / Maybe / No

+136%*

users answered “Yes” with contextual 
targeting vs control group

When is your next touristic travel 
likely to happen?

Possible answers: In the next 6 months / Less than 6 
months / Less than 3 months / None of the above

+38%*
“In the next 12 

months”

+99%**
“Less than 6 

months”

+49%**

“Less than 3 
months”

AUTOMOTIVE TRAVEL

Source: Adlook online study, 09/2024; 1 323 surveys filled & collected. Control question to remove users answering randomly



What a simple,
keyword based
context engine sees:

AUTOMOTIVE
CONTEXT

good for targeting people
interested in cars & SUVs

What a robust,
LLM-based content

engine sees:

CONTENT FOR
ADVENTUROUS

FAMILIES

also good for reaching
travelling families!



Source: Adlook online study, 09/2024; 1 323 surveys filled & collected. Control question to remove users answering randomly

72%

Second: users love it! 

82% 65%
of consumers prefer 

ads that demonstrate 
accurate contextual 

of consumers value
Contextual reference

of consumers values 
favorably brands the 

are in context



Source: Adlook online study, 09/2024; 1 323 surveys filled & collected. Control question to remove users answering randomly

74%

Third: Contextual protect the brand

58%
More probability of be 

more profitable
More probability of 

gaining market share for 
Ads in News context



Contextual Advertising
Powered by AI





Multi-Layer Brand Safety 
Mechanism
Brand Safety 

Brand Suitability

Brand Responsibility

>99% GIVT & SIVT reduction



A new era



Next Generation 
Brand Growth Platform

Thank you!


